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Haute Living, San Francisco is the destination 
for all things that resonate with our readers’ 

elite lifestyle. The magazine’s glossy 
pages pop with high quality photography 

complementing engaging articles written by 
established writers. Every issue delivers the 

very best in homes, design, fashion, health and 
wellness, beauty, arts and culture, cuisine and 

wine, travel, events, and luxury vehicles. 

For the affluent audience of Haute Living, 
San Francisco, sophistication is a brand 

cornerstone. As the influential voice of the San 
Francisco Bay Area, ranging from Mendocino 
to Monterey and from Napa Valley to Silicon 
Valley, the magazine captures the hearts and 

minds of ultra-high net worth consumers. 

Haute Living San Francisco characterizes the 
cultivation of luxury lifestyle with a purpose. 

People who inspire populate our pages as well. 
We profile San Francisco Bay Area movers 

and shakers, talented creators, philanthropic 
contributors, charismatic leaders, and local 

legends. We also feature and sponsor a 
collection of curated charity events that are 
the backbone of our benevolent community.

luxury lifestyle
with a purpose
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10
Top

VIP Patron Experiences 
AT 9TH ANNUAL  

NAPA VALLEY  FILM FESTIVALBY JENNIFER BODEN  •  PHOTOS BY RADARPICS & XSIGHT

E
ACH NOVEMBER, THE NAPA VALLEY FILM FESTIVAL BRINGS HOLLYWOOD TO 
Wine Country. And though the long weekend celebration is built around film, that’s really 
only the starting point. Because it’s Napa, amazing food and wine are part of the package.
Celebrating its ninth anniversary, the 2019 festival featured more than 80 films, screened 
between Wednesday, November 13, and Sunday, November 17. Here are my top ten high-
lights from the Patron Circle Experience, during which guests enjoyed reserved seating at 
screenings, invitations to special events, luxurious vintner dinners, and more …
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LAUNCHING VARIETY’S NEW FOOD AND BEVERAGE 
lifestyle magazine, Vivant, cookbook author Ayesha Curry 
was honored during festival event, receiving the Tastemaker 
Award. Curry’s husband, basketball great Stephen Curry, 
was also there. Actor Jon Huertas (This Is Us) received the 
Spice Award. 

VARIETY’S FILM TO TABLE PROGRAM,  
at the Charles Krug Winery, featured a panel of 
distinguished judges, including Diana Kennedy, 
director Elizabeth Carroll, Bring Me an Avocado 
actor Bernardo Peña, Food Network chef Jet Tila, 

Stealing School actress Celine Tsai, and Nose to Tail director 
Jesse Zigelstein. Variety’s Carole Horst moderated the panel’s 
Q&A discussion. In particular, they discussed dishes inspired by 
iconic film scenes and the sought-after chefs who created them.

1
PATRON CIRCLE 
members and filmmak-
ers came together open-
ing night at the Studio 
by Feast it Forward.
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Comprehensive 
multimedia solutions

62

FEATURE

Celebratory Return  
to Wine Country

Opus One Winery

Napa
Valley's

Festival

63
BY JENNIFER BODEN | PHOTOS BY BOB MCCLENAHAN &

DREW ALTIZER PHOTOGRAPHY

10 Best
The

Days of Summer 

Napa
Valley's

W E B S I T E  &  D I G I TA L N E WS L E T T E R  
&  E - B L ASTS

S O C I A L  N E T WO R KS E V E N TS

P R I N T  M AG A Z I N E
P U B L I C AT I O N
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our audience 
& Demographics 

Haute Living, San Francisco has built a powerful distribution 
list that includes members of Forbes 400 billionaires, business, 

and industry leaders, high value private jet owners in United 
States, and luxury homeowners in San Francisco Bay Area and 

selected other cities. 

AVERAGE

MEDIAN

FEMALE

MALE

$100K – 224K

$220K – 499K 

$500K – 999K

$1M - $1.999M

$2M+

Age

Gender

Income

50.3

49.1

44%

56%

12%

49%

29%

8%

2%
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136 PAGES
20,000 COPIES

6X A YEAR

CLICK ON COVER TO VIEW ISSUE

With an exclusive mailing list, Haute Living, San Francisco 
is mailed to a proprietary list of the 18,000 highest valued 

homes in the Bay Area, including San Francisco, Silicon Valley, 
Napa Valley, Marin, Pebble Beach, Carmel Valley, Beverly Hills, 
Bel Air, Malibu, Newport Beach, and Santa Barbara/Montecito. 
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FROM CHANEL TO RODARTE, MEET THE WOMEN WHO INFLUENCE 
FASHION WITH INNOVATION AND CREATIVITY

THE FASHION ISSUE
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EXCLUSIVE INTERVIEW WITH THE ELUSIVE STREET 
ARTIST FNNCH

UCSF STUDY OF 
PREGNANCY AND 
CORONAVIRUS

SAN FRANCISCO’S JAZZ 
ICON PAULA WEST

LOVE IN THE 
TIME OF COVID

BLACK WINES  
MATTER - A TOAST 
TO BLACK WINE 
PROFESSIONALS

CARLO PONTI 
PROVIDES MUSIC AS 
AN UNITING ART

FNNCH

Wellness & Beauty Issue
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HONORING ROBERT REDFORD 

Highlights of Prince Albert Foundation’s
2019 Gala for Global Ocean

THE COLORFUL 
NIGHTS OF THE  
SF OPERA BALL  
AND SYMPHONY 
OPENING GALA

EXCLUSIVE LOOK 
AT THE MONACO 
YACHT SHOW 

PROFILE 
MICHELIN-STAR 
CHEF CLAUDE  
LE TOHIC 

HOLIDAY GIFTS 
OF BEAUTY WITH 
DR. LISA KANG

SF_COVER_Robert Redford_11_02-edJRS.indd   1 11/4/19   10:43 AM
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SEVEN COVES AT SPINDRIFT AS A SANCTUARY 
TO HEAL AND RESET

Renew and Recharge 
for the New Year

SEVEN COVES AT SPINDRIFT AS A SANCTUARY 
TO HEAL AND RESET

TOP DESTINATIONS FOR 
SAFE AND LUXE TRAVEL

BEST PRODUCTS TO  
DETOX AND REJUVENATE

EXCLUSIVE WITH 
CAMERON DIAZ AND 
AVALINE WINES

BIG SUR’S POST RANCH 
INN UNVEILS RENOVATED 
OCEAN HOUSES

A SNEAK PEEK INTO 
POST-PANDEMIC WORK 
ENVIRONMENTS WITH 
MARK CALVANO
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IN AN EXCLUSIVE INTERVIEW, LEGENDARY ACTRESS  
SOPHIA LOREN REVEALS HER SECRETS TO LIVING  

A LONG, HEALTHY, ACTIVE LIFE.

ENCHANTED WORLD OF 
ESSENTIAL OILS

FESTIVAL NAPA VALLEY 
POSTPONED BUT NOT 

SILENCED

RESORT-LIKE SANCTUARY 
ESTATES IDEAL FOR 
SHELTER-IN-PLACE

SIMPLE WELLNESS 
PRACTICES FOR 

COMPLICATED TIMES

SOPHIA LOREN
Wellness & Beauty Issue
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Performing Arts
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GREAT LOCAL 
HOLIDAY GIFTS

LUXE SKI RESORTS 
THAT ARE OPEN

 
THREE WOMEN
RESHAPING  BAY AREA 
FOOD & WINE

 
RECIPES FROM 
MICHAEL MINA

FESTIVE BUBBLES  
FOR THE HOLIDAYS

THE POWER OF MUSIC GONE VIRTUAL  
TO ENRICH, TO UNITE, TO HEAL

POSTPONED BUT NOT SILENCED
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EXCLUSIVE INTERVIEW WITH WES GORDON OF CAROLINA HERRERA 
AND A SNEAK PEAK OF THE LATEST FASHION TRENDS FROM  

NEW YORK FASHION WEEK

THE FASHION ISSUE

SAN FRANCISCO 
BALLET’S SPELLBOUND 
OPENING NIGHT

SAN FRANCISCO 
SYMPHONY’S CHINESE NEW 
YEAR CONCERT

MEET RUSSIAN COUTURE 
DESIGNER VASILY VEIN

EXPERIENCE ALL-INCLUSIVE 
LUXURY AT HAMMOCK COVE 
IN ANTIGUA

$
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0
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Wellness & Beauty Issue
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LUXURY LIFESTYLE WITH PURPOSE

MOTHER NATURE OPENS HARVEST SEASON IN WINE 
COUNTRY WITH AN ABUNDANCE OF 

OUTDOOR WINE EXPERIENCES

SIX FEMALE WINEMAKERS 
CRUSHING IT

HARVEST 2020  
GOES DIGITAL

RTG’S SONIPHI SCREENS 
COVID-19 USING YOUR VOICE

LILY SAMII CELEBRATES 
50 YEARS OF FASHION 
SUCCESS

The Wine Country Issue

S E P T E M B E R /O C TO B E R  2 0 2 0 
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CELEBRATING 35 YEARS AS THE ARTISTIC DIRECTOR AND 
PRINCIPAL CHOREOGRAPHER OF THE SAN FRANCISCO BALLET

SAN FRANCISCO 
SYMPHONY’S 20TH 
CHINESE NEW YEAR 
CONCERT

MICHELIN-STARRED 
LA TOQUE CELEBRATES 
40 YEARS

ESCAPE TO THE 
RITZ-CARLTON LAKE 
TAHOE

REJUVENATE AT THE 
TOP SPAS IN TOWN

HELGI TÓMASSON 

T H E 
T R AV E L 

I S S U E

THE 
PERFORMING 
ARTS ISSUE

https://issuu.com/hautelivingsanfrancisco/docs/2021_mar-april-hautelivingsf-issuu
https://issuu.com/hautelivingsanfrancisco/docs/2020_may-june_haute_living_sf-hires
https://issuu.com/hautelivingsanfrancisco/docs/nov_dec_issue_robert_redford
https://issuu.com/hautelivingsanfrancisco/docs/2021_1-correct-jan-feb-hautelivingsf
https://issuu.com/hautelivingsanfrancisco/docs/2021_sept-oct-hautelivingsf
https://issuu.com/hautelivingsanfrancisco/docs/2020_may-june_haute_living_sf
https://issuu.com/hautelivingsanfrancisco/docs/2020_20nov-dec-hautelivingsf
https://issuu.com/hautelivingsanfrancisco/docs/2021_july-august-hautelivingsf_1_
https://issuu.com/hautelivingsanfrancisco/docs/2020_mar-apr_haute_living_sf
https://issuu.com/hautelivingsanfrancisco/docs/sept-oct_haute_living_sf-low-res
https://issuu.com/hautelivingsanfrancisco/docs/2021_may-jun-haute-living-sf
https://issuu.com/hautelivingsanfrancisco/docs/2020_jan-feb_mag_-_online_edition
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LOCAL AND NATIONAL  
DISTRIBUTION

• Onboard private flights: Aspen, 
Boston, Chicago, Dallas,Denver, 
Las Vegas, Los Angeles, New 
York, Phoenix, San Francisco, 
Seattle, Washington DC, West 
Palm Beach, Miami, and London 

• In FBOs (private  airports): 
Aspen, Boston, Chicago, 
Connecticut, Dallas, Denver, 
Houston, Las Vegas, Los 
Angeles, New York, Orange 
County, San Francisco, Phoenix, 
Seattle, Washington DC, West 
Palm Beach, and Miami.

• 18,000 highest valued homes 
in the San Francisco Bay Area, 
Silicon Valley, Napa Valley, Marin, 
Northern California and Beverly 
Hills, Malibu, Newport Beach  
and Santa Barbara.

• Private jet owners in the United 
States.

• Private clubs such as The 
Battery, Corinthian Yacht Club, 
TPC, BPC, and Napa Valley 
Reserve.

• Luxury spas and hotels at the 
Four Seasons, Fairmont, Ritz 
Carlton, Meadowood Resort, 
Cavallo Point Lodge, and Post 
Ranch Inn.

• Luxury auto dealer showrooms 
at Rolls Royce, Bentley, 
Mercedes, Ferrari, and Porsche.

• Luxury real estate offices at 
Sotheby’s International Realty.

• Banks and wealth managers, 
such as Chase JP Morgan and 
BNY Mellon Wealth Management.

• Luxury brand stores: Tiffany’s, 
Harry Winston, Louis Vuitton, 
Hublot, Richard Mille, Dior, 
Cartier, Bulgari, and Shreve & Co.

• Sponsored luxury events:  
SF Opera Ball, SF Ballet Opening 
Gala, Mill Valley Film Festival, 
Festival Napa Valley, San 
Francisco Symphony Opening 
Night, BUILD fund-raising gala, 
and other luxury events.
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JANUARY/FEBRUARY
New Beginnings

MARCH/APRIL
Fashion & Art

MAY/JUNE
The Travel Issue

JULY/AUGUST
Leaders & Legends

SEPTEMBER/OCTOBER
Dining & Wine

NOVEMBER/DECEMBER
Season of Giving

We look forward to a brand-new year, and in this issue 
we focus on people, places, and products that inspire 
us to recharge, renew, and reset. Take charge of your 
new year with the helpful tips and tricks in this issue.  

Fashion is more than just the clothes we wear; it is 
also about the people who create and design the most 
iconic looks of 2022. Uncover hot new fashion trends 
taking the world by storm and meet these leaders in 
art in fashion in this beautiful issue.

Escape into the travel issue where we take you to 
some of the most beautiful and remote locations on 
the planet. Visit destinations that are both luxurious 
and incredibly welcoming. Explore places you have 
only dreamed of visiting.

We are proud to showcase the individuals in 
our community wgo lead with their innovations, 
philanthropic endeavors, and commitment to service. 
Also included are local legends who share their 
intriguing life stories with us.

With the harvest season in full bloom, we look to 
the chefs and restaurants that have led the dining 
revolution of 2022. We uncover the glorious world 
of wine making throughout Northern California and 
beyond.  

We end the year showcasing the most festive holiday 
happenings and the charities that benefit this season 
of giving. Of course, we also share our list of the best 
gifts for everyone on your shopping list. 

themes & editorial 
calendar 2022
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haute topics  
in every issue

HauteEVENTS
Curtain up or batter up. Our calendar 
editors highlight a selection of not-
to-be-missed San Francisco Bay Area 
events—live, virtual, and hybrid—from the 
ballet to the ballpark. Our scope includes 
fundraisers, charity auctions, benefits, 
black tie affairs, and VIP access. 

HauteSHOPPING
Distinctive, indispensable, delightful. Our 
readers don’t follow trends, they create 
those trends. The features gracing our 
shopping section are one-of-a-kind. This 
is the place to meet fashion trailblazers 
with that certain sine qua non in jewelry, 
accessories, gadgets, and gifts. 

HauteDRINKS
Wine and spirits. We simply wouldn’t be 
San Francisco without our world class 
wine and internationally inspired cocktail 
culture. Surrounded by enviable wine 
country, we share intimate winemaker 
conversations and talk to award-winning 
mixologists. We publish bar reviews, too.   

HauteCUISINE
There’s food and then there’s cuisine. 
Our pages dive deeply into dining for 
the gourmet with kitchen conversations, 
proprietor/chef interviews, restaurateurs’ 
insights, restaurant reviews, seasonal 
specialties, and fabulous recipes for the 
at-home chef.  
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HauteHOTEL
Our readers are always on the lookout 
for the right hotel accommodations in 
the right destination. Why not check in 
virtually via our travel writers? Discover 
exquisite service and hospitality at 
the best private villas, castles, country 
estates, châteaux, and smart hotel 
penthouses in the sky.   

HauteTRAVEL
Every corner of the world: international, 
domestic, or just a getaway road trip. 
Let’s go there via commercial or private 
jet, helicopter or seaplane, sleek yacht, 
or even a luxury train (as in the whole 
train). It’s fair to say that, for our readers, 
the world truly is their oyster. We find the 
pearls. 

HauteFASHION 
An elegant silhouette, handcrafted 
walking shoes, risqué lingerie. We 
explore the personal stories of Bay Area 
designers with global appeal and have 
some fun with future fashion trends, 
sustainable fashion, fashion picks, fashion 
shows, and fashion iconoclasts with San 
Francisco roots. We also speak to some 
of the top fashion designers from around 
the world who share their personal 
stories with us.     

HautePROFILES
Let’s meet the folks who reach for the 
stars and find out the why. Passion 
comes from unexpected places and 
success comes in all shapes and sizes. 
We highlight remarkable creativity, 
imagination, ingenuity ... there’s no one 
and nothing ordinary in these pages.



HauteSCENES 
Our intrepid writers cover the most 
sought-after events in the area. They 
showcase the best moments from 
opera galas to wine festivals. See what 
celebrities and society are wearing, 
discussing, and enjoying at these 
fabulous fêtes. 

HauteART 
We reserve the best seat in the 
house for our readers. Incorporating 
the visual arts, performing arts, and 
cultural touchstones—both the creative 
genius and the talent—we go wherever 
superlatives are found in opera, ballet, 
symphony, jazz, museum openings, live 
theatre, film, art collections, muralists, 
and more.  

HauteBEAUTY 
It’s unlikely our readers can be convinced 
that “beauty is only skin deep.” This 
magazine section showcases the best, 
the latest, and the favorites. These are 
the people, products, and places that 
unashamedly help everyone to look and 
feel their very best. Why not?

HauteWELLNESS 
Relax, escape, and take time to indulge. 
Looking one’s best aligns with feeling 
that way, too. Our wellness pages for 
busy lives explore the interconnected 
worlds of beauty, endurance, strength, 
compassion, and mental health, because 
the holistic approach is the informed 
approach. 

HAUTE L IV ING SF  2022 MEDIA  K I T
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haute topics  
in every issue

HauteAUTO
Bentley, Bugatti, or Lamborghini? Let’s 
talk about cars for a minute. We embrace 
head-turning, dreamy, and speedy: the 
stuff of vehicular legend. Our renowned 
automotive writer reviews the most 
handsome, powerful, dynamic, bold, 
colorful, muscular, eye-catching, luxury 
performance vehicles in the world.

HauteRESIDENCE
Your home is your castle, sometimes 
literally. This section features stunning, 
unique homes for sale, enviable vacation 
homes, and luxury rental residences from 
around the world. Images of exquisite 
interiors bring these residences to life, 
accompanied by write-ups as seen 
through the eyes of an expert. 
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print advertising
and specifications

S P R E A D F U L L  PAG E

H A L F
H O R I ZO N TA L H A L F  V E R T I C A L

Spread

Full Page

Half Horizontal

Half Vertical

20 X 12 Inches (.25” safe zone, 25” bleed)

10 X 12 Inches (.25” safe zone, 25” bleed)

8.425 X 4.865 Inches

4.07 X 9.44 Inches

Haute Living prints large 12 x 14 inches. Files must be CMYK and sent as a high-
resolution PDF with bleed. Images must be 300 dpi at actual size. Web and mobile 
images are not acceptable for print ads.

Ads that require a build will be charged an additional $250 per page. All materials 
should be submitted, including copy and images.

ART DEPARTMENT:
Contact: art@hautelivingsf.com *Templates available
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space & creative
deadlines

SPACE CLOSING
December 12, 2021 

MATERIALS CLOSING 
December 20, 2022 

DELIVERY 
January 10, 2022

SPACE CLOSING
February 12, 2022 

MATERIALS CLOSING 
February 20, 2022 

DELIVERY 
March 10, 2022

SPACE CLOSING
April 12, 2022 

MATERIALS CLOSING 
April 20, 2022 

DELIVERY 
May 10, 2022

SPACE CLOSING
June 12, 2022 

MATERIALS CLOSING 
June 20, 2022 

DELIVERY 
July 10, 2022

SPACE CLOSING
August 12, 2022 

MATERIALS CLOSING 
August 20, 2022 

DELIVERY 
September 10, 2022

SPACE CLOSING
October 12, 2022 

MATERIALS CLOSING 
October 20, 2022 

DELIVERY 
November 10, 2022

JANUARY/FEBRUARY

MARCH/APRIL

MAY/JUNE

JULY/AUGUST

SEPTEMBER/OCTOBER

NOVEMBER/DECEMBER

NOTE: Delivery may be dependent on the postal service.
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website and digitalLeaderboard

Half Page

Large Rectangle

Banner

Mobile Leaderboard

728 X 90 px

300 X 600 px

336 X 280 px

468 X 60 px

320 X 50 px

From coffee table to laptop, expand 
your reach and be where your 
customers are. This premium quality, 
glossy magazine is published six 
times a year and supplemented by 
a gorgeous, dedicated website.

W E B S I T E  A N D  D I G I TA L  A DV E R T I S I N G

L E A D E R B OA R D

L A R G E
R E C TA N G L E

H A L F
PAG E

B A N N E R
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social networks
Naturally, our magazine content is amplified 
on the right social channels. Get even more 
attention on Instagram, Facebook, and Twitter.

Facebook Ad Post

Instagram Ad Post

1,200 X 630 px

1080 X 1080 px

YO U R  A D  H E R E

YO U R  A D  H E R E

F E AT U R E D  S O C I A L  M E D I A  A DV E R T I S I N G
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N E W S L E T T E R  A N D  E - B L A S T S  A DV E R T I S I N G

newsletter
and e-blasts

Curated over several years and 
regularly updated, Haute Living, 
San Francisco has its own mailing 
list. We’re able to provide hyper-
local depth and breadth to growing 
numbers of select readers. 

Leaderboard

Sponsored Promotion

728 X 90 px

Image, Headline, 
Copy (50-100w)

L E A D E R B OA R D

S P O N S O R E D
P R O M OT I O N
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dedicated emails
Target your delivery even more 
precisely by personalizing 
dedicated emails. We work with 
our partners to fine-tune the 
reach of special email campaigns 
with proven subject lines and 
preview text for maximizing 
open and click-through rates. 

Image

Website

Copy

Subject Line

Contact Info

300 dpi

URL link

200 words

3-6 words

Logo and contact

D E D I C AT E D  E M A I L  A DV E R T I S I N G

LO G O
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Haute Residence connects Haute Living, San Francisco’s 
affluent readers with the real estate content they need via a 

driven advertising program consisting of full-page ads, monthly 
digital banner ads, dedicated email blasts, newsletter banners, 

sponsored online content, real estate newsletter listing, and 
social media outreach.

HautePartners@HauteLivingSF.com

LUXURY SPONORED EDITORIAL PROGRAM 

Powerful marketing tool for:
• Real Estate Developers
• Luxury Condo/Home Projects
• Hotels with Residencial Occupancy
• Agents with Luxury Home Listings

Current Partners

Pricing:
2, 4, or 6 pages at $2500 per page

Requirement
• One property only or one project

What’s Included:
• 2-6 pages of editorial style story
• Multiple high quality images
• 30,000 printed copies in issue
• Online article on our website
• Dedicated email blast
• Featured on social media platforms
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BECOME A HAUTE WELLNESS MEMBER

Haute Wellness by Haute Living, San Francisco celebrates 
and highlights the industry’s most renowned experts in 

wellness, beauty, and medical professions.

To learn more, contact:  
HautePartners@HauteLivingSF.com

Haute BEAUTY

Haute WELLNESS
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Haute EVENTS

HAUTE LIVING PRESENTS PRIVATE CONCERTS

Haute Living and Olivia Decker pledged a $5 million donation 
to produce private, live concerts to raise funds for charitable 

performing arts and musical organizations while providing quality 
entertainment to the community. We work with Festival Napa 

Valley, ArtSmart, and performers from San Francisco Opera, San 
Francisco Symphony, and Broadway musicals.

Sunday, September 12, 2021

Cocktails and buffet 6pm |  Concert 7:15pm

Donation of $250 to ArtSmart requested.  
To donate, go to artsmart.org/donate

RSVP by email to Sienna Peck,  
sienna@festivalnapavalley.org or call 707-346-5052 

Upon RSVP, you will be given the  
address of event location in Belvedere.

RARE MICHAEL FABIANO 
PRIVATE CONCERT

PLEASE JOIN FESTIVAL NAPA VALLEY AND OLIVIA DECKER  
FOR A SPECIAL PRIVATE PERFORMANCE BY WORLD RENOWNED  

TENOR MICHAEL FABIANO BENEFITING ARTSMART

Michael Fabiano has performed in many 
of the best opera houses in the world 

including San Francisco Opera (where he 
performs the role of Mario Cavaradossi  

in the current production of Tosca,  
August 21-September 5), Metropolitan 
Opera, Teatro alla Scala and the Royal 

Opera. He is a featured artist at Festival 
Napa Valley, and the winner of the 2014 

Richard Tucker Award.

ArtSmart provides youth mentorship 
through the power of music in 
communities that lack access to the arts. 
Through weekly sessions during the 
school year, ArtSmart students receive 
world class musical instruction and 
training from skilled mentors, instilling 
responsibility, confidence, stability and 
invaluable, transformational life skills. 
ArtSmart believes all youth should have 
the opportunity to realize their potential, 
and is committed to providing an 
environment in which young people can 
thrive, and succeed.
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Olivia@HauteLivingSF.com

415.720.5915
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Krisha@HauteLivingSF.com
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